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Traditional markets have been the backbone of the economy since
ancient times, but currently, the existence of traditional markets is
starting to fade along with the development of modern markets and
the presence of e-commerce. This research aims to formulate strategies
that should be implemented to enhance the competitiveness of
traditional markets, particularly 39 traditional markets in the City of
Bandung. The parameters used by the researchers are from the
perspective of customer satisfaction and service satisfaction regarding
the management services of traditional markets. Based on the research
results, several important points such as infrastructure improvement,
fostering the traditional market ecosystem, and enhancing the class of
traditional markets can be pursued to rekindle public interest in
shopping at traditional markets in the City of Bandung.
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1. INTRODUCTION

Traditional = markets

Indonesia, where this growing demographic
is already accustomed to -carrying out

have an
shopping activities in modern markets and e-

important role in the economic development
of a region. Traditional markets have long
been drivers of the local economy, where the
need for goods and services and the activities
of buyers and sellers meeting in one area are
facilitated by traditional markets.

The existence of traditional markets is
currently being eroded little by little by the
existence of modern markets. Several other
things that triggered the decline in the
existence of traditional markets are the
demographic growth in various regions in

commerece.

There are several reasons why people,
especially teenagers/young people, prefer to
shop at modern markets, as follows. 1) a
feeling of pride or prestige towards friends; 2)
a want to be able to choose the items to be
purchased in one place; 3) a feeling of comfort
and pleasure (safe and cool); 4) the desire for
a fixed price for each type of goods sold
because there is no desire to negotiate with
consumers as in traditional markets and make
it easier to allocate funds for shopping; and 5)
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a reasonable price level, not too flashy [1].
Based on these problems, currently,
traditional markets do not meet public
satisfaction compared to modern markets.
Customer satisfaction is a customer's feeling
between what is expected and what is felt
from the quality of the service and product
that he has received or not according to his
perception [2].

On the other hand, we cannot rule out
the existence of competitive competition from
modern markets, such as 1) Convenience and
Certainty, modern markets often offer
convenience in shopping with facilities such
as convenient parking, better accessibility,
and more professional customer service. This
gives consumers certainty and comfort and
provides a shopping experience. 2)
Innovation and Choice, modern markets tend
to offer innovation in products and wider
choices. They can provide international,
organic, or premium products that may be
difficult to find in traditional markets. 3)
Quality and Safety, product hygiene, quality,
and safety standards are often more strictly
maintained in the modern market, with
regulations and certifications ensuring that
the products sold are safe for consumption. 4)
Logistics and Management Efficiency, more
organized stock management and logistics
efficiency can usually result in more stable
prices and a more structured shopping
experience for consumers.

The city of Bandung is the destination
city for the young urban generation in the
West Java Province region. In the Bandung
City area, there are 39 traditional markets,
most of which fulfill the need for goods and
services as well as the basic needs of the
people around the city of Bandung.

In the Bandung City area, modern
markets are also mushrooming, the existence
of traditional markets is directly accompanied
by threats from the development of modern
markets, even though in the economic context
of a region, traditional markets mostly move
the lower middle class and MSMEs around
the market. This is different from the modern
market which is sheltered by a private
company that is entirely operated by a
corporation.

In this research, researchers mapped
out the problem formulation in the form of the
condition of community satisfaction with the
current existence of traditional markets and
the quality of service felt by the community
regarding the services provided in traditional
markets.

So, this research aims to formulate a
strategy to increase the competitiveness of
traditional markets amidst the onslaught of
modern markets. So, it is hoped that in the
future the competitiveness of traditional
markets can increase and also increase
people’s interest in shopping at traditional
markets. Apart from that, the aim of this
research is also to provide policy
recommendations for stakeholders, especially
the city government, in increasing the
competitiveness of 39 traditional markets in
the Bandung City area so that they can
increase the degree of benefit for the
surrounding economy.

2. LITERATURE REVIEW
2.1 Traditional market

Presidential ~Regulation of the
Republic of Indonesia number 112 of 2007
defines traditional markets as markets that
are built and managed by the Government,
Regional Government, Private, State-Owned
Enterprises, and Regional-Owned
Enterprises including collaboration with the
private sector with business premises in the
form of shops, kiosks, stalls and tents.
owned/managed by small, medium, and
community-based traders or cooperatives
with small-scale businesses, small capital,
and a process of buying and selling
merchandise through bargaining [3]. If
viewed based on the type of activity,
location, and service capabilities, according
to the time of activity, and according to
ownership status, Traditional Markets based
on their activities consist of Retail Markets,
Wholesale Markets, and Main Markets. If
viewed based on location, traditional
markets consist of regional markets, city
markets, regional markets, neighborhood
markets, and special markets.
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If you look at the operational hours,
traditional markets consist of the Siang
Market with operating hours 04.00 AM-
04.00 PM, the Night Market operating 04.00
PM - 04.00 AM, the Market which operates
24 hours, and the Emergency Market which
is a market which is operationally carried out
on public roads or public places based on the
determination of the local regional head and
certain conditions.

Based on ownership, traditional
markets consist of 3 types of markets, namely
markets with government ownership,
markets with private ownership, and
markets with illegal ownership [4].

2.2 Costumer Satisfaction

Customer satisfaction is a customer's
feeling as a response to the product or service
that has been consumed [5].

“Satisfaction reflects a person's
judgment of a product's perceived
performance in relationship to expectations. If
performance falls short of expectations, the
customer is disappointed. If it matches
expectations, the customer is satisfied. If it
exceeds them, the customer is delighted" [6]
so customer satisfaction can be explained as a
meeting between the readiness and ability of
producers or business actors with the
expectations that exist in the minds of
consumers.

In determining the level of
satisfaction
customers, there are five main factors that
companies must pay attention to, namely 1)
Product quality, 2) Service quality, 3)
Emotional, 4) Price, 5) Cost, and customer [7].
2.3 Service Quality

Service quality is the ability to
provide services to serve users of goods or
services [8]. The resulting attitude in Variety
services is to customer expectations and
expectations [9], The resulting performance
comes from a person's performance towards
other people which can be in the form of
intangible actions and does not lead to the
ownership of goods and services to anyone
[10] so that quality service is action-oriented
by customer expectations to be served, given

benefits for the service and is oriented
towards the satisfaction of whoever is served.
The Service Quality Dimension

consists of 10 dimensions including:

1) Reliability

2) Responsiveness

3) Competence

4) Access

5) Courtesy

6) Communication

7) Credibility

8) Security
9) Understanding / Knowing the
Customer

10) Tangibles

3. METHODS

This research is aimed at finding out
the level of community satisfaction with
traditional market management services. This
research uses quantitative methods with
descriptive and verification approaches. This
research was conducted on 39 traditional
markets owned by the Bandung City
Government, most of these traditional
markets are regional markets that serve
several sub-districts within the Bandung City
area. By KEPMENPAN Number 25 of 2004,
the research sample was determined. The
number of respondents for the survey was 150
respondents. With a sampling technique
using Probability Sampling Technique with
accidental sampling type. This is because the
respondents are among the younger
generation who already have an income have
done shopping at the Traditional Market in
Bandung City and are City Residents. The
analytical tool used is GAP analysis which
shows and analyzes current conditions and
community expectations for Traditional
Market services.

4. RESULTS AND DISCUSSION

Based on the results of the
questionnaire that has been submitted
regarding the current existing conditions of
traditional markets in the Bandung City area.
The results of the questionnaire analysis can
be seen as follows:
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Table 1. Analisa Gap

Average Condition ENICIEE Val.u ek
for Judgement Community Ga
No Variable g Expectations for P
Traditional . Perception
Market Traditional
Markets
Infrastructure Condition 2,04 3,67 -1,63
2 |Availability of Public Facilities 2,00 3,78 -1,78
Easy access to both public and private vehicles
3 . . 2,78 3,74 -0,96
to traditional market locations
Condition of cleanliness and tidiness of the
4 . 1,81 3,74 -1,93
environment
Suitability of trader layout to the characteristics
5 e . 2,11 3,70 -1,59
of the commodities being sold
6 |Compliance with operational hours 2,56 3,67 -1,11
Availability of price information from traders
7 1,59 3,78 -2,19
to consumers
Availability of price inf tion boards i
g Va%? ility of price information boards in 163 381 219
traditional markets
9 |Cleanliness conditions of traditional markets 2,15 3,78 -1,63
Availability of cleaning and waste handling
10 2,37 3,85 -1,48
team
Conformity of the promised product quali
11 . Y . P p q ty 2,78 3,89 -1,11
with that provided
Availabili f inf ti d
1 vailal .1 ity o c'onsumer information an 219 378 159
complaints section
Low Level 1,59 3,67 -2,19
Higher Level 2,78 3,89 -0,96
Average 2,17 3,77 -1,60
Value Convertion (a x 25) 54,17 94,14 -39,97

Source: Processed primary data (2024)

e Average value of existing conditions of traditional
=== Average value of people's expectations of traditional markets

1
4,00

12

11

10

Figure 1. Analyz Spiderweb
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Based on the results of the analysis, several
information was obtained regarding the
condition of traditional markets and also
community expectations for traditional
markets. Based on the results of respondents'
perceptions of the overall average value of the
12 assessment items, the condition of
traditional markets in Bandung City has a
current value of 54.17, while the respondents'
expectations have an average value of 94.14,
so the respondent's perception gap is 39. 97.

Based on the results of respondents'
perceptions, the variable that has the lowest
value in assessing the existing conditions of
traditional markets is the assessment variable
related to the availability of price information
from traders to consumers. So, the
respondents think that price transparency in
the Bandung City Traditional Market is still
unclear, so there is no clarity on the prices
given by traders to their customers.

Based on the results of respondents'
perceptions, the variable that has the highest
value in the assessment of existing traditional
markets is the assessment variable related to
the ease of public access to traditional markets
which can be reached by public and private
vehicles. So, this needs to be maintained if in
the future the city government wants to
expand the reach of traditional markets. The
city government should review the feasibility
of  location  aspects with  various
considerations so that traditional markets can
be accessed by the entire general public.

Based on the results of respondents'
perceptions carried out by the respondents,
the variable that has the lowest value in the
assessment of expectations for traditional
markets is the assessment variable related to
the suitability of operational hours. The
community considers that the operating
hours of traditional markets are by meeting
customer needs.

Based on the results of the respondents’
perceptions carried out by the respondents,
the variable that has the highest value in the
assessment of expectations for traditional
markets is the assessment variable related to
the conformity of the quality of the product

promised  with what is  provided.
Respondents think that the quality provided,
whether in terms of services or products from
sellers in traditional markets in Bandung City,
needs to be ensured. This is because some of
the products promised do not match the
reality provided to customers.

Based on the results of respondents'
perceptions carried out by respondents, the
highest gap between current conditions and
the expectations desired by respondents is
related to the assessment variable: the
availability of price information from traders
for consumers and the availability of price
information boards in traditional markets.
Meanwhile, the lowest gap is regarding ease
of access for both public and private vehicles
to traditional market locations.

Based on the respondents' responses, the
current problem gap is that there is no
transparency in price information provided
by managers or traders who sell in traditional
markets in the city of Bandung. So, in the
future, it is hoped that the Bandung City
government can pay more attention to aspects
that are problematic to increase people's
interest in shopping at traditional markets,
especially in Bandung City.

5. CONCLUSION

Based on the results of the
respondents' perceptions carried out by the
respondents, the variable that has the highest
value in the assessment of expectations for
traditional markets is the assessment variable
related to the conformity of the quality of the
product promised with what is provided.
Respondents think that the quality provided,
whether in terms of services or products from
sellers in traditional markets in Bandung City,
needs to be ensured. This is because some of
the products promised do not match the
reality provided to customers.

Based on the results of respondents'’
perceptions carried out by respondents, the
highest gap between current conditions and
the expectations desired by respondents is
related to the assessment variable: the
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availability of price information from traders
for consumers and the availability of price
information boards in traditional markets.
Meanwhile, the lowest gap is regarding ease
of access for both public and private vehicles
to traditional market locations.

Based on the respondents’ responses,
the current problem gap is that there is no
transparency in price information provided
by managers or traders who sell in traditional
markets in the city of Bandung. So, in the
future, it is hoped that the Bandung City
government can pay more attention to aspects
that are problematic to increase people's
interest in shopping at traditional markets,
especially in Bandung City.

Policy strategies to increase people's
interest in shopping at traditional markets can
also be pursued by improving service quality
and diversifying the value of existing services,
such as improving the status of traditional
markets which are only places for buying and

REFERENCES

selling to traditional markets which can be
used as tourist destinations. So that people's
interest in mebli can increase, people not only
shop at traditional markets but also go on
shopping trips. This can be done with several
steps such as improving the quality of
infrastructure, sharpening the thematic
concepts in each market, increasing the
attractiveness that each traditional market can
provide to cultivating the traditional market

ecosystem from business actors, and
managers, and educating the community.
ACKNOWLEDGEMENTS

The author would like to express his thanks to
the respondents who were willing to provide
very valuable contributions to the author so
that this article could be published. The
author would also like to express his thanks to
his family, friends, and all those who
provided support, both directly and
indirectly, to the author.

(1

(2]

(3]

(4]

(5]

(6]

(71

(8]

(%]

[10]

(11]

A. Maryani, “Pengukuran Kepuasan Nasabah Melalui Kualitas Pelayanan Pt. Bni Syariah Kc. Ciputat Dengan Metode
Importance Performance Analysis (Ipa) & Metode Costumer Statisfaction Index (Csi),” Finansia: Jurnal Akuntansi Dan
Perbankan Syariah, Vol. 2, No. 02, 2019, Doi: 10.32332/Finansia.V2i2.1650.

A. Pramudyo, “Menjaga Eksistensi Pasar Tradisional Di Yogyakarta,” Jbma: Jurnal Bisnis, Manajemen, Dan Akuntansi,
Vol. 2, No. 1, 2014.

A. Santosa, R. Dwiarti, And N. S. Hudin, “Developing Cooperative Based Traditional Market Management In Sleman
Regency, Indonesia,” Quality - Access To Success, Vol. 23, No. 189, 2022, Doi: 10.47750/Qas/23.189.38.

A. Syukria, “Potensi Pasar Tradisional Dalam Peningkatan Ekonomi Masyarakat,” Jurnal Informatika Ekonomi Bisnis,
Pp. 306-311, Jun. 2023, Doi: 10.37034/Infeb.V5i2.221.

B. S. Iskandar, J. Iskandar, D. Mulyanto, R. L. Alfian, And Suroso, “Traditional Market, Social Relations, And Diversity
Of Edible Plants Traded In Beringharjo Market, Yogyakarta, Indonesia,” Biodiversitas, Vol. 22, No. 4, 2021, Doi:
10.13057/Biodiv/D220453.

D. Milasari, “Pengembangan Pasar Tradisional Dalam Meningkatkan Minat Pengunjung Di Pasar Tradisional
Boyolangu Kec. Boyolangu Tulungagung Traditional Market Development In Increasing Visitor Interest In Boyolangu
Traditional Market Kec. Boyolangu Tulungagung.”

D. Milasari, “Pengembangan Pasar Tradisional Dalam Meningkatkan Minat Pengunjung Di Pasar Tradisional
Boyolangu Kec. Boyolangu Tulungagung Traditional Market Development In Increasing Visitor Interest In Boyolangu
Traditional Market Kec. Boyolangu Tulungagung.”

D. P. Permata, Almasdi, Hariman Syaleh, Dian Rahmawaty, And Dilla Roninda, “Analisis Penerapan Metode
Importance Performance Analysis (Ipa) Dan Customer Satisfaction Index (Csi) Dalam Menentukan Strategi
Meningkatkan Kepuasan Konsumen Pada Andika Wedding Organizer,” Jemsi (Jurnal Ekonomi, Manajemen, Dan
Akuntansi), Vol. 9, No. 3, 2023, Doi: 10.35870/Jemsi.V9i3.1222.

D. Sri Wulandari And A. Hotma Uli Tumanggor, “Dampak Transformasi Digital Pada Pasar Tradisional,” Jurnal Riset
Inspirasi Manajemen Dan Kewirausahaan, Vol. 8, No. 1, 2024, Doi: 10.35130/Jrimk.

E. Putri Maulidiah And B. Budiantono, “Pengaruh Fasilitas Terhadap Kualitas Pelayanan Serta Implikasinya Pada
Kepuasan Pelanggan,” Vol. 2, No. 3, 2023.

E. Rustiana, I. Kania, And A. Nisrina, “Implementasi Kebijakan Penataan Dan Pembinaan Pasar Tradisional Di

Kecamatan Samarang Kabupaten Garut (Studi Pasar Wisata Samarang),” 2022.

Vol. 2, No. 03, September 2024. 698-706



West Science Business and Management a 704

(12]

(13]

[14]

(15]

[16]
(17]

(18]

(19]

[20]

[21]

[22]

[23]

[24]

[25]

[26]

[27]

[28]
[29]

[30]
(31]

[32]

[33]

[34]

[35]

[36]

F. Ramadhani, I. P. Sari, And A.- Khowarizmi, “Pemanfaatan Aplikasi Online Dalam Digitalisasi Pasar Tradisional Di
Medan,” Prosiding Seminar Nasional Kewirausahaan, Vol. 2, No. 1, 2021.

H. Wang, E. Ko, A. Woodside, And J. Yu, “Sns Marketing Activities As A Sustainable Competitive Advantage And
Traditional Market Equity,” Journal Of Business Research, Vol. 130, 2021, Doi: 10.1016/].Jbusres.2020.06.005.

Hari Purwanto, Heny Sidanti, And Dian Citaningtyas Ari Kadi, “Traditional Market Transformation Into Digital
Market (Indonesian Traditional Market Research Library),” International Journal Of Science, Technology &
Management, Vol. 2, No. 6, 2021, Doi: 10.46729/Ijstm.V2i6.384.

I. Ajeng Novianti, I. Purwanti, V. Yudha Pratama, And U. K. Abdurrahman Wahid Pekalongan, “Dampak Jual Beli
Online Terhadap Pasar Tradisional (Studi Kasus Pasar Kedungwuni),” 2024.

I. Aliyah, “Pemahaman Konseptual Pasar Tradisional Di Perkotaan.”

I. Aliyah, G. Yudana, And R. Sugiarti, “Model Of Traditional Market As Cultural Product Outlet And Tourism
Destination In Current Era,” Journal Of Architecture And Urbanism, Vol. 44, No. 1, 2020, Doi: 10.3846/Jau.2020.11440.
Istijabatul Aliyah, “Pemahaman Konseptual Pasar Tradisional Di Perkotaan Istijabatul Aliyah,” Cakra Wisata, Vol. 18,
No. 2, 2017.

J. L. Gaol And R. N. Ichsan, “Traditional Market Management Model Based On Digital Marketing,” Quality - Access To
Success, Vol. 23, No. 191, 2022, Doi: 10.47750/Qas/23.191.27.

L. D. Damayanti, K. R. Suwena, And I. A. Haris, “Analisis Kepuasan Masyarakat Terhadap Pelayanan Publik
Berdasarkan Indeks Kepuasan Masyarakat (Ikm) Kantor Kecamatan Sawan Kabupaten Buleleng,” Jurnal Pendidikan
Ekonomi Undiksha, Vol. 11, No. 1, 2019, Doi: 10.23887/Jjpe.V11i1.20048.

M. Anwar, “The Efficiency Of Banks In Indonesia: Sharia Vs. Conventional Banks,” Buletin Ekonomi Moneter Dan
Perbankan, Vol. 18, No. 3, Pp. 307-332, Mar. 2016, Doi: 10.21098/Bemp.V18i3.552.

M. Dwi Setiawan And Dewi Agustina, “Indeks Kepuasan Peserta Bpjs Kesehatan Terhadap Pelayanan Fasilitas
Kesehatan Di Desa Tanjung Rejo,” G-Couns: Jurnal Bimbingan Dan Konseling, Vol. 7, No. 03, 2023, Doi:
10.31316/Gcouns.V7i03.4650.

M. Rahmalia, P. Rahardjo, And S. Herlambang, “Studi Pasar Tradisional Dalam Mempertahankan Jumlah Pedagang
Dan Pengunjung (Studi Kasus: Pasar Jembatan Besi),” Jurnal Sains, Teknologi, Urban, Perancangan, Arsitektur (Stupa),
Vol. 4, No. 2, Pp. 3071-3084, Jan. 2023, Doi: 10.24912/Stupa.V4i2.22446.

M. S. Marbinoto, M. F. Nababan, F. Hia, And S. Marbinoto, “6758 Jurnal Ruang Luar Dan Dalam Ftsp | 11 Studi
Identifikasi Permasalahan Pasar Tradisional Di Pulo Brayan (Studi Kasus Kecamatan Medan Barat),” 2022.

M. S. Shabbir, “Informal Shariah Pawnshop In The Traditional Markets Of Surakarta,” Journal Of Islamic Marketing,
Vol. 11, No. 2, 2020, Doi: 10.1108/Jima-09-2017-0097.

Mone Mau, Antonius Philipus Kurniawan, And Imelda Virgula Wisang, “Pengaruh Lokasi, Harga Dan Keberagaman
Produk Terhadap Minat Beli Pada Pasar Tradisional (Pasar Maumere),” Jurnal Projemen Unipa, Vol. 10, No. 2, 2023,
Doi: 10.59603/Projemen.V10i2.29.

N. L. Ariyani And O. Nurcahyono, “Digitalisasi Pasar Tradisional: Perspektif Teori Perubahan Sosial,” Jurnal Analisa
Sosiologi, Vol. 3, No. 1, 2018, Doi: 10.20961/Jas.V3i1.17442.

N. Nurjanah, “Selamatkan Pasar Tradisional,” Umbara, Vol. 3, No. 2, 2020, Doi: 10.24198/Umbara.V3i2.29639.

N. W. Islami, “Analisis Indeks Kepuasan Masyarakat Dalam Pelayanan Publik Pada Kecamatan Pujon, Ngantang Dan
Kasembon,” Karta Rahardja: Jurnal Pembangunan Dan Inovasi, Vol. 4, No. 1, 2022.

N. Wayan Sutiani, “Analisis Kualitas Pelayanan Terhadap Kepuasan Konsumen Pada Pasar Di Desa Marga Tabanan.”
P. S. Komalasari, A. Tubagus Surur, A. Sukron, U. K. H. Abdurrahman, And W. Pekalongan, “Transformasi Dunia
Pasar Tradisional Menjadi Dunia Bisnis Online Di Indonesia”.

P. Teori Perubahan Sosial Nur Indah Ariyani And O. Hadi Nurcahyono, “Digitalisasi Pasar Tradisional,” 2014.

R.S, A.R.Mus, H. Damis, And A. Mahmud, “The Intervening Of Purchase Decision Between Marketing Mix, Consumer
Behaviour And Brand Image On Costumer Statisfaction,” Jurnal Manajemen Bisnis, Vol. 8, No. 2, 2021, Doi:
10.33096/Jmb.V8i2.925.

R. W. Pahlevi, M. M. Alam, D. A. Harjito, And J. Said, “Implementation Of Corporate Governance Principles To Support
Sustainable Development Goals In Yogyakarta’s Traditional Markets,” International Journal Of Ethics And Systems,
Vol. 39, No. 3, 2023, Doi: 10.1108/Ijoes-06-2021-0116.

S. Dominique-Ferreira, R. J. Braga, And B. Q. Rodrigues, “Role And Effect Of Traditional Markets: The Internationally
Awarded Case Of Barcelos,” Journal Of Global Scholars Of Marketing Science: Bridging Asia And The World, Vol. 32,
No. 3, 2022, Doi: 10.1080/21639159.2020.1808852.

S.Jaya And A. Solong, “Hubungan Kinerja Pelayanan Publik Terhadap Indeks Kepuasan Masyarakat,” Jurnal Ilmiah
Administrasita, Vol. 11, No. 12, 2020.

Vol. 2, No. 03, September 2024. 698-706



West Science Business and Management a 705

[37]

[38]

[39]

[40]

[41]

S. K. Jeong And Y. U. Ban, “Spatial Configurations For The Revitalization Of A Traditional Market: The Case Of
Yukgeori Market In Cheongju, South Korea,” Sustainability (Switzerland), Vol. 12, No. 7, 2020, Doi: 10.3390/Su12072937.
S. Lee, “A Study On Traditional Market Decline And Revitalization In Korea: Improving The Iksan Jungang Traditional
Market,” Journal Of Asian Architecture And Building Engineering, Vol. 16, No. 3, 2017, Doi: 10.3130/Jaabe.16.455.

S. Suandi, “Analisis Kepuasan Masyarakat Terhadap Pelayanan Publik Berdasarkan Indeks Kepuasan Masyarakat Di
Kantor Kecamatan Belitang Kabupaten Oku Timur,” Journal Pps Unisti, Vol. 1, No. 2, 2019, Doi: 10.48093/Jiask.V1i2.8.
Sugiyono, Metode Penelitian Manajemen (Pendekatan Kuantitatif, Kualitatif, Kombinasi (Mixed Methods), Penelitian
Tindakan (Action Research, Dan Penelitian Evaluasi) Pengarang Prof Sugiyono. 2016.

U. Suhud, M. Allan, S. F. Wibowo, E. Sabrina, And G. Willson, “Measuring Customer Satisfaction Of A Café And Coffee
Shop Colony At A Traditional Market,” Journal Of Foodservice Business Research, Vol. 23, No. 1, 2020, Doi:
10.1080/15378020.2019.1686897.

BIOGRAPHIES OF AUTHORS

Muhamad Wahyu Hamijaya © k] B ® 10 years experience in consulting,
banking and logistics. Expert in research in the field of marketing and
customer research, & Strategy Management , Portfolio involved in several
projects including:

¢ Feasibility study analysis of BUMD PD Pasar (Payakumbuh, 2013)

*Study of community satisfaction with Provincial SKPD services

(Bangka Belitung, 2013)

*Study of self-help based financing patterns (PUPR, 2014)

*Study of patterns of government cooperation across national borders
(Kalbar, Papua). (Ministry of Home Affairs, 2014)

*Study of the preparation of standard norms, guidelines and occupancy
criteria

post-disaster (PUPR, 2015)

*Tourism value chain study (Kemenpar, 2016)

*Study of public satisfaction with government services

(Depok, 2017)

*Study of public satisfaction with government services

(Bekasi, 2017)

*PAD optimization study (Central Kalimantan, 2019)

Lefty optimization study (Central Kalimantan, 2020)

e Preparation of Dispora Strategic Plan (Bandung Regency 2021)

ePreparation of APBD Guidelines (Cianjur, 2021)

*Regional loan analysis study (Cianjur, 2022)

*Study of lower limit tariff policy analysis for postal operators

national (Jakarta, 2023)

Education Profile:

Masters - Master of Management Widyatama University

S1 - Bachelor of Economics, Pasundan University
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West Science Business and Management a 706

Acuviarta @RI ®
Acuviarta
Place/Date of Birth: Manggar/1 July 1974

Office address :

* Economic Study Program Faculty of Economics and Business Unpas /
JL.Tamansari 6 Bandung 40116

* Indonesian Economic Scholars Association (ISEI) Bandung West Java
Coordinator / ] KH Ahmad Dahlan (Jalan Banteng) No 116 Bandung
Occupation: Head of the UNPAS Center for Economic and Business Studies

Non-Campus Jobs:

1. Lemlit Unpas Economic Researcher

2. Main Director of PT. Sinergi Dinamika Ekonomi

3. Managing Partner at Acuviarta and Partners

4. Deputy Chair of the Economic Studies and Financial Services Division of the
West Java Economic Recovery Committee

5. Deputy Chair of the Indonesian Economic Scholars Association (ISEI) West
Java Coordinator

6. West Java Economic Forum Expert Council

7. Secretary of LP3E West Java Chamber of Commerce and Industry

8. Secretary of Bandung City Chamber of Commerce and Industry LP3E

9. Researcher at the Digital Banking Institute (DBI)

College :

® Doctoral Program in Management Science (DSM) Padjadjaran University
Concentration in Finance and Banking (Class of 2017)

* Master's Degree in Applied Economics (MET) Padjadjaran University
Postgraduate Program Concentration in Development Planning and Economic
Growth (Class of 2007)

¢ 51 Economics Study Program FEB Unpas (Class of 1993)
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