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 Growth and success of micro, small and medium-sized enterprises 

(SMEs) are heavily influenced by product creativity and innovation. 

MSMES must develop high-quality goods to face increasing 

competition. These products must be able to meet the needs and 

demands of the changing market. The aim of this research is to 

identify progress in MSMEs products and emerging challenges. These 

small often have difficulties when it comes to product development; 

they still rely on old products for innovation, lack adequate capital, 

and do not have the right approach to developing their products. If a 

business wants to survive, they have to keep creating new products. 

Most of the income comes from MSMES, because the economy of the 

community can be helped by the existence of MSMES. But MSMES 

today is still limited in the presence of borrowing capital, because 

there are still many MSMES that have not been touched by the 

financial institutions.   
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1. INTRODUCTION 

In developing countries such as 

Indonesia and developed countries, MSMES 

plays an important role in the development 

and growth of the Indonesian economy [1]. 

Many micro, small, and medium-sized 

enterprises (MSMES) are starting to emerge 

with varied and innovative products as 

evidence of the development of MSMES. In 

situations like this, it is highly likely for 

MSMES to be a top priority to meet market 

needs for goods that were previously 

inaccessible to medium-scale or large scale 

companies.  

Innovation is part of creativity, 

which increases productivity. The ability to 

generate creative ideas allows business 

owners to innovate and create new goods or 

services. According to Murwanti, it would be 

an advantage because it has a unique point of 

sale.  The ability to innovate is crucial 

because without it, companies will not last 

long. It is because the needs, desires, and 

demands of customers are constantly 

changing.  In marketing, innovation can 

mean new goods and services.  "New" can 

mean one of two things: 1) refers to a product 

that has never been available before on the 

market; or 2) refers for a product which is 

available in the market but different, which is 

an improvement or improvement of a 

previous product. 

MSMES must have a competitive 

advantage by using modern technology in 
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their efforts to create creative products. 

Creative products are crucial to winning 

competition,ining product superiority, and 

creating market preferences. To win 

competition with high-quality products and 

uncertain consumer desires, an entrepreneur 

must create a creative product [3]. Therefore, 

MSMES will be able to compete in the 

business world if they are creative.  

MSMES growth has occurred in 

many provinces in Indonesia, including East 

Java. East Java is not only one of Indonesia's 

most famous provinces for its visits, but also 

one of the provinces that is famous for its 

creative industries. One part of the 

contribution of the City of Surabaya as the 

capital of East Java Province is MSMES.  

With the increasingly rapid 

development of the era, technology has 

entered the business world, and now every 

product can be sold easily through social 

media marketing or online. Social media 

marketing strategies have become one of the 

most popular approaches because these 

models have the ability to accelerate various 

business activities. 

Actually, the problem is low 

productivity in making new products. Lack 

of creativity leads to unstable marketing 

performance [4]. The government is 

increasingly paying attention to the growth 

of MSMES (small and medium-sized micro-

business) in Indonesia as a whole and in 

West Sumatra in particular as MSMES plays 

a major role in the progress of the overall 

Indonesian economy. The government has 

always supported and strived for more 

MSMES to grow and thrive to boost the 

Indonesian economy. By empowering 

MSMES, the perpetrators of MSMES can 

improve the well-being of their families and 

improve their own welfare. 

The business world is growing 

rapidly, resulting in increasingly sharp 

competition.  Therefore, in order for their 

business to thrive, an entrepreneur must be 

more creative and innovative when creating 

a product.  Without innovation and 

creativity, business will not progress and 

customers will be bored to buy made goods 

[5].   According to Bismala [6], MSMES 

managers must be innovative, not give up 

easily, dare take risks, and always find new 

ways to improve performance [7]. 

 

2. LITERATURE REVIEW 

2.1 Strategy  

Strategy is a tool for achieving a goal. 

Strategy can be defined as a plan of action 

that explains how to regulate resources and 

various actions to deal with the environment, 

gain a competitive advantage, and a 

company's goals. However, strategy is an 

attempt to increase its influence on the 

market, both in the short and long term, 

based on market research, evaluation, 

product planning, promotion, and sales 

planning, as well as distribution. This 

strategy is designed on a large scale and is 

aimed at overcoming competition to the 

company's goals. However, strategy 

management is a set of management 

decisions and actions that determine the 

long-term performance of a company. 

Strategy management can also be defined as 

the science of formulating, implementing, 

and evaluating cross-functional decisions 

that enable an organization to its goals.  

According to Juwono, the goals of 

strategy management are as follows: to 

evaluate the strengths, weaknesses, 

opportunities, and threats of today's 

business; to constantly update strategies 

made to fit progress and respond to the ever-

changing, changing, and changing external 

environment; to make product innovations to 

fit consumer tastes and ensure that product 

development continues; and to implement 

and evaluate strategies chosen. Strategy 

management can also help companies solve 

problems faster and more accurately; become 

more sensitive to threats from outside the 

company; make better decisions because 

more strategies are collected from group 

interactions; and learn more about 

appreciating productivity in strategy 

planning [8].  

According to Pandji Anoraga's book, 

the business sector typically has the 
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following characteristics: accounting systems 

are more similar to simple accounting 

administration and tend not to follow 

accounting management standards. There 

are times when accounts are not always up-

to-date, which makes it difficult to assess 

how much effort it does. Because of very 

high competition, business margins tend to 

be thin. They don't have much experience in 

managing companies. It is difficult to predict 

that being able to reduce costs will reach a 

long-term efficiency point due to the very 

small economic scale. Marketing, negotiation, 

and market diversification are very limited. 

Given the limitations of the administrative 

system, the ability to obtain funds from the 

capital market is the lowest. A company 

must be transparent and follow a standard 

administrative system to get funds in the 

capital market. The micro effort has 

characteristics that indicate the weaknesses 

and vulnerabilities that can cause problems 

to arise. This leads to various internal 

problems, especially those related to funding, 

which seems difficult to find a clear solution. 

According to Eman Suherman, 

promotion is an important activity in 

marketing, which is the process of delivering 

data and information, the benefits and the 

superiority of the product to the public or the 

general public by the promotion officer to 

become a reality in the field. Promotion can 

be done in several ways, such as [9]:  

 Advertising;  

 Personal selling;  

 Sales promotion;  

 Publicity;  

 Public relations;  

 Combination. 

Although there are many 

promotional tools and approaches available, 

choose a more effective approach to touch or 

satisfy the wishes and needs of customers, of 

course at a more expensive cost, but can 

reach more customers. Promotional 

strategies may be used with more variables 

to satisfy customer attractiveness. 

In the midst of the current economic 

situation, must carefully consider strategies 

to maintain the survival of their business so 

as not to suffer a decline in sales or losses 

that could lead to the company rolling down. 

Therefore, product marketing is crucial to 

boosting sales. With the social distancing 

policy imposed on 5.0, direct marketing is 

not a good solution. Instead, it has to use 

technology, that is, do online marketing. 

Husen and Mandaraira say that one 

of the right steps that entrepreneurs should 

take is to conduct digital marketing on, 

including small and medium-sized micro 

enterprises (SMEs), through the media. This 

is because entrepreneurs need to have 

knowledge so that they can implement 

optimum, effective, and efficient strategies 

throughout their business [10]. 

2.2  Innovation and Creativity  

In the business world, innovation 

and creativity are crucial. Despite having 

clear limits, he remains innovative and 

creative. Creativity is the first step towards 

innovation. To be a force in business 

competition, creativity is the ability to create 

new products with a combination of new or 

old ideas. This creativity shows the way a 

person thinks to find solutions to problems 

with effective ideas. Creativity and 

innovation are different, so creativity relates 

to useful ideas, while innovation is relating 

to ideas that are applied. Be able to perform 

with the changes that exist by increasing 

creativity, perspective, and way of thinking. 

According to Zimerer in [11], 

creativity is the ability to develop new ideas 

and find new ways to solve problems. 

Everyone knows that innovation is an 

important function. Innovation means 

innovation by creating something better, 

more quality, more attractive, and more 

popular than before. According to Act No. 19 

of 2002, innovation is research, development, 

or engineering activities carried out with the 

aim of creating practically applied values in 

new science. These new values will be 

applied to existing science and technology 

when developing a product or production 

process. There is a possibility that this is an 

innovation for those who are new to seeing 

or feeling. Innovation begins with a concept 
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and applies to something that is considered 

new by the user. This is because the needs 

and demands of customers are constantly 

changing and do not want to consume the 

same product. That requires constant 

innovation. Therefore, in business, this 

creativity and innovation must be possessed 

and developed for success as MSMES needs 

today. Because innovation comes from 

creativity. 

2.3  Product innovation  

Product innovation says it's a process 

that tries to solve problems. Cheap but 

quality products or good but expensive 

products are common problems in business. 

Product innovation can come from 

improvements and changes to products that 

have already existed, or it can also come 

from products that are completely new and 

different from before. This means that a 

company that can make its product 

according to the customer's wishes will be 

able to survive in the midst of competition 

because its product remains in demand by 

the customer. According to [12], there are 

three indicators of product innovation: 

technical innovation, design change, and 

creativity. 

2.4  Understanding MSMES 

Micro, small and medium-sized 

enterprises (MSMES) have the ability to 

stabilize and boost the Indonesian economy 

and serve as a big business spearhead in 

distributing and selling their products to the 

public. They are also flexible to survive 

unfavourable circumstances, such as a global 

crisis. In general, MSMES uses strategies to 

create unique and special products so that 

they can compete with big business products 

[13]. This will enable increased production 

and market expansion to increase sales or 

service transactions of MSMES products. 

Therefore, how do we improve MSMES 

products with the best quality and quality? 

to compete locally, nationally, and 

even internationally. With the resources we 

have – not only natural resources but also 

highly skilled human resources – MSMES is 

able to manage the resources available so 

that it produces innovations that are valuable 

in terms of economics, art, culture, and 

creativity. Therefore, encourage innovation 

and creativity to ensure that MSMES 

products remain in the eye of the world.   

MSMES products will compete with 

products from other countries, which makes 

competition in the global market difficult. 

There is a need to improve access to MSMES 

and competitive financial services. So, 

MSMES has to get funds from banks and 

other financial institutions because they don't 

know much about the commercial potential 

of MSMES. Besides, in order to increase the 

distribution of credit to MSMES, adequate 

information about the state of the MSMES 

must be provided. This is regardless of 

whether the MSMES is affiliated with other 

financial institutions or not. Micro, small and 

medium-sized enterprises (MSMES), 

according to the Act No. 20 Year 2008 Article 

1 MSMES is a productive economic 

enterprise that stands by itself, carried out by 

individuals or enterprises that are not the 

children of a company or branch of the 

company owned, controlled or part of either 

directly or indirectly directly with small or 

large enterprises having total net wealth or 

sales each year stipulated in this Act. 

3. METHODS 

Field research, or field research, 

means conducting direct observations on the 

subject of research in order to obtain relevant 

information. This research included 

qualitative research that did not use a lift. 

Researchers chose this type of research 

because it's easier to get data. Data collected:  

 Primary data directly from research 

subjects and informants interviewed;  

 Secondary data from publications 

such as books, scientific journals, and 

other publications on creative 

strategies and social media 

marketing to gain competitive 

advantage. 

 Research Informer: The technique of 

targeting and determining research 

informer is purposive sampling. 3.4 

Research informer, as to what 
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becomes the technique of 

determining and taking a research 

target called research informan is 

purposedly sampling. Purposive 

Sampling is a technique of taking 

samples from a data source with a 

particular consideration. As for what 

is the determination of the informant 

in this research is: MSMES Surabaya  

Research Design, Research Design is 

qualitative research. Qualitative descriptive 

is a type of research that uses descriptives in 

the form of written or oral words from 

observable people and perpetrators. With the 

selection of this method is expected to 

provide an overview of the social media 

marketing system and the credibility of 

competing advantage on MSMES in East 

Java. 

 

4. RESULTS AND DISCUSSION 

4.1  Analysis Of The 

Implementation Of Creativity 

And Innovation In Marketing 
Many people consider the products 

offered or consumed by customers to be 

examples of business creativity. Amir says 

that business creativity is not just about 

products; it also includes service processes, 

input development, and even business 

strategies. Today's creative resources enable 

every company to thrive and change. 

Creativity is ideas or ideas, as mentioned 

earlier. Although they are still ideas, they are 

essential for building new products as a 

result of innovation. Although new products 

are not always really new, old products may 

undergo minor changes, such as shape, 

packaging, and taste. However, these 

innovations have a significant impact on 

brand performance, especially in terms of 

company marketing activities. Business 

organizations can innovate and be creative as 

part of marketing. Creativity goes on with 

innovation [14]. 

Three things can define product 

innovation: First, companies must be able to 

see market opportunities for their products, 

which means they must create new products 

for marketing so that they do not compete 

with other products. Second, companies 

should build marketing capabilities to 

respond to markets by attending seminars or 

socializing about product marketing, both 

online and in-person. Next, the ability to take 

advantage of the present opportunity 

quickly. It shows that innovation can 

facilitate production. On the other hand, 

product innovation is essential for effective 

marketing to improve company performance 

[15]. 

In the business world, creativity is 

vital and needs to be developed. If an 

entrepreneur is unable to develop this 

creativity, his innovating power will 

decrease, so he will not thrive and lose 

competition. On the contrary, if business 

creativity is enhanced, then business success 

will be achieved through good innovation. 

According to Fontana, business or 

organizational creativity is a combination of 

expertise, creative-thinking skills, and 

motivation. Furthermore, there are six 

business creativity-enhancing components 

that can be applied to business practices and 

organizational management [16].  

a. Challenges; have owners/managers 

given enough challenge to their 

employees, set the right job for the 

right people and at the right time? 

The more challenging, the more 

creative.  

b. Freedom: Has the manager given 

sufficient autonomy to his employees 

in the workplace, including in 

making relevant decisions on the 

part of his job? 

c. Resource: Does the company 

carefully pay attention to and 

allocate the primary resources that 

influence creativity, namely time and 

money?  

d. Appropriate division of work 

features: has the company gathered 

the right people in one group of jobs 

so that their combination outputs a 

good job?  

e. Management support or 

managers/supporters: has 
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management paid attention and 

appreciated employees, not only 

when they succeeded, but also in less 

successful moments when they 

needed support? 

f. Organizational support: Does the 

whole party in the organization and 

the design of the organization foster 

business creativity? 

Creativity is the key to creating new 

innovations. Innovations show the brand 

performance of a product, and these must be 

marketed to consumers through promotions 

to inform consumers about the brand. These 

innovations may just change the packaging 

of the product, change the version of the old 

product, or change the way the product is 

marketed, which is actually known to be only 

an innovation. However, it can be affirmed 

that brand performance is essential to be 

done consistently. Once a brand is successful, 

marketing must be done, including 

promotion using existing methods and tools 

of promotion. 

4.2 The Role of Technology in 

Marketing Creativity 
With the increasingly rapid 

development of the era, technology has 

entered the world of business, and now 

every product can be sold easily through 

social media marketing or online. Social 

media marketing strategies have become one 

of the most sought-after approaches of many 

people because these models have the ability 

to accelerate a variety of business activities.  

Social media can be used to describe 

MSMES's efforts to communicate, promote, 

and sell goods and services over the Internet. 

It's possible to get cooled data with the help 

of human technology. Not only that, 

technology also has a very strong influence, 

that is, advanced technology causes 

increased competition in the business world, 

which drives MSMES to continue to develop 

MSMES innovative products and creativity.  

Marketing is a process that involves 

an effort to create, communicate, and deliver 

value to customers. The purpose of 

marketing is to meet the needs and wishes of 

customers by offering relevant products or 

services and building a strong relationship 

between the company and the 

customer[17]."Knowing and understanding 

customers in such a way that a product or 

service can fit them and sell them" is the 

definition of marketing, according to 

him[18].  

Business promotion through print 

media and social media is one way for 

business to become more known to the 

public. One way for MSMES to promote its 

products is by following exhibitions and 

online media. Because the products offered 

are attractive and in line with the current 

trends, the more people recognize the 

product then more people want to buy. 

Media promotion is also important for 

business development. 

Marketing basically covers all the 

actions and processes undertaken by a 

business to understand customer needs, plan 

an effective marketing strategy, create the 

right product or service, inform potential 

customers of the value of the product or 

services, and conduct sales and customer 

service to business goals [19].  

A MSMES must seriously do 

marketing, especially during the process of 

choosing the marketing strategy they will use 

to penetrate the market. MSMES's ability to 

acquire market share is a challenge in a place 

like this, when competition is getting 

tougher. The Indonesian fashion industry is 

experiencing very rapid growth. Bags are one 

of the growing fashion industries, and there, 

besides clothing, bags are the main item. This 

is because bags have many functions. In the 

midst of today's unstable economy, the 

fashion industry is still in high demand, as 

well as as a raw material requirement, and 

because of the latest fashion influenced by 

the arrival of ASEAN trade. With the fierce 

competition between MSMES moving in 

fashion, entrepreneurs must keep looking for 

new and up-to-date ideas in order to 

compete with those in the same field. 

According to Prasetiyo and Hidayat, sales 

promotion encompasses key elements of the 

company's campaign and the best promotion 
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is the promotion that brings customer 

satisfaction [20]. 

Innovation and creativity are crucial 

in terms of business. All over the world, a 

businessman's success begins with their 

innovation in creating new products, both 

goods and services. Strong competition in the 

business world drives entrepreneurs to be 

highly creative. Innovative thinking, new 

concepts, and products different from 

existing must be the basis of creative power. 

Managed can stand out from their 

competitors by maximizing innovation and 

creativity. 

4.3 The Influence of Creativity on 

Consumer Decisions 
Because low or high consumer 

interest in a good or service of course affects 

the success of a business, the purchase 

decision is something that can not be ignored 

simply by an entrepreneur. The consumer's 

decision to buy a product in the business 

world is strongly influenced by the quality of 

the product. Of course, a business must have 

quality to sell a quality product or service. A 

product is said to be of quality when its 

physical condition, function, and properties 

are good based on the expected quality level 

such as durability, reliability, and accuracy to 

meet customer needs. Business owners are 

required to be more innovative and creative 

in keeping up with the evolving world of 

business and consumer needs that are 

increasingly diverse, boundless, and creative. 

MSMES must use appropriate 

marketing strategies to deal with diverse 

consumer behavior. These strategies include 

attractive branding, effective promotions, 

appropriate menus, and good customer 

service. "Consumer behavior is a system of 

individual decision-making and physical 

activity involving the individual himself, in 

evaluating, acquiring, using, even ignoring 

certain products or services [21].". According 

to William J. Stanton the importance of a 

product is [22]:  

a. Make the buyer confident of the 

quality of the goods he buys. 

Consumers will be more confident to 

buy a product that has a brand than 

an unbranded product.  

b. The brand can be advertised. 

Branded products are able to 

advertise themselves, such as Lux 

bath soap products, Palmolive, and 

so on. These brands are also famous 

for their brand performance that is 

already widely known by 

consumers. They've kept their 

brand's performance to this day, 

even though they've always been 

creative and innovative in their 

packaging, their promotions, and 

their use as beauty soaps.  

c. Consumers can more easily 

recognize a branded product.  

d. A brand can add prestige to the 

brand user. For example, the brand 

of cars BMW, cars with Audi brand, 

shoes with Aigner brand, batik with 

Danar Hadi brand, and products 

with other brands whose brand 

performance is already very well 

known. 

James J. Gallagher, stated that 

creativity can be defined as a mental process 

carried out by a person to produce a new 

idea or product, or combine both, which will 

eventually become a habit for themselves. 

Reactivity means trying new things. 

Creativity is the process of connecting and 

re-accumulating knowledge within the 

human mind, allowing them to think more 

freely and produce ideas that surprise others 

[23].  

By increasing the amount of different 

information into the brain, such as 

knowledge, experience, and observation, 

creativity can be enhanced, especially by 

learning new stuff. Memory, imagination, 

and the absorption of the brain are the three 

forces that enable creativity. There are 

several indicators of creativity: 1. 

Transformation in displaying products by 

following completely new trends 2. Doing 

new ways 3. Solving existing problems, the 

study of how a person, group, or 

organization makes decisions to buy and use 

products and services is known as consumer 
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behavior [24]. MSMES must understand 

consumer behavior in order to plan 

marketing strategies and meet customer 

needs [25].  

Some of the components that affect 

consumer conduct are as follows: a) Needs 

and Desires: Customers will find restaurants 

that meet their needs and desires [26]. For 

those looking for a relaxing atmosphere, 

contact with nature, or a place to relax, 

outdoor cafes can be attractive. B) Social 

Factors: Opinions or recommendations from 

friends, family, or social media can influence 

customer choices [27]. MSMES outdoor cafe 

owners can use recommendation programs 

and social media to attract new customers. (c) 

Factors of a psychological nature: Factors 

such as individual perceptions, preferences, 

attitudes, and motivations influence 

purchase decisions. Outdoor cafes that offer 

a natural experience or a relaxing 

atmosphere can attract customers who are 

looking for relaxation or escape from daily 

routine. (d) Demographic factors: Age, 

income, marital status, and other 

demographic factors can also influence 

consumer behavior. MSMES outdoor cafe 

needs to understand their potential customer 

profiles to identify relevant preferences and 

needs [28]. 

 

5. CONCLUSION 

From the above description, it can be 

concluded that creativity in marketing: 

MSMES innovative step in attracting 

consumers is highly dependent and mutually 

needed. If product innovation becomes a 

primadona for consumers, MSMES 

development will also be stable. This is 

because development depends on 

innovation, and if such innovation is in 

demand by many people, then the profits 

obtained by entrepreneurs will also increase 

with the development of MSMES.  With the 

help of promotions through print media or 

social media, small and medium-sized can 

continue to operate by enabling consumers to 

view products and visit stores. Thus, MSMES 

can compete with large-scale business. Since 

MSMES assistance has been opened, MSMES 

is now able to tackle the unemployment rate 

in Indonesia as MSMES aid opens 

employment opportunities for the 

unemployed. 
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