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This research explores the Analysis of the Effectiveness and Challenges
of Digital Zakat Management, focusing on the case study of Shopee and
Tokopedia platforms through a quantitative approach. A diverse
sample of 250 participants engaged in Zakat transactions provided
insights into demographic profiles, usage patterns, and perceptions of
digital Zakat features. Results indicate a broad appeal, with users
spanning various age groups, professions, and geographic locations.
Usage patterns varied, emphasizing the platforms' adaptability to users
with different engagement frequencies. While users expressed high
satisfaction (Mean Score: 4.1) and perceived efficiency in transaction
speed (Mean Score: 4.2), challenges such as transparency concerns
(Mean Score: 3.8) and technological barriers (30%) were identified. The
study offers implications for platform optimization, emphasizing the
importance of addressing challenges to enhance digital Zakat
experiences
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1. INTRODUCTION

The emergence of the digital age has

Zakat, leading to increased efficiency and
accuracy in data management and reporting

revolutionized the management of Zakat, a
form of charitable activity. Various studies
have highlighted the important role of digital
marketing strategies in increasing Zakat
collection rates [1]. Additionally, the use of
social media marketing activities has been
found to facilitate online Zakat payments
through e-commerce and online applications
[2]. Furthermore, the development of
information systems has been crucial in
streamlining the management process of

[3]. Technological disruptions have also
prompted ZIS institutions to innovate and
adapt to digital platforms for collecting Zakat,
infag, and sadaqah [4]. Overall, the
digitization of Zakat management has
presented both opportunities and challenges
for ZIS institutions, requiring them to
embrace technological advancements and
enhance their acceptance of digital platforms

[5].
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Digital zakat management systems
have emerged as a result of the convergence
of technology and philanthropy, offering new
approaches in the collection, distribution, and
supervision of charitable donations. These
systems utilize fintech and blockchain
technology  to  ensure
traceability, and efficiency in zakat
transactions [6], [7]. Islamic fintech, in
particular, aims to ensure Shari’ah

transparency,

compliance, financial inclusion, and poverty
reduction in the management of zakat [8]. The
digitization of zakat allows for flexible,
efficient, and cost-effective services, making it
easier for individuals to fulfill their zakat
obligations [9]. Additionally, the use of game
theory and reputation systems can help
address the free-rider problem and encourage
cooperation in zakat collection organizations
[10]. Overall, digital zakat management
systems have the potential to enhance the
effectiveness and impact of zakat in achieving
equitable distribution of wealth and
alleviating poverty.

Platforms like Shopee and Tokopedia
have become popular in the e-commerce
industry, providing users with opportunities
for commercial transactions and even
philanthropic activities. These platforms offer
a range of features that go beyond traditional
buying and selling, allowing users to engage
in charitable activities easily. The integration
of charitable features on these platforms
enables users to participate in philanthropy
conveniently and contribute to social causes
[2], [4], [11]. This research aims to explore the
effectiveness and challenges associated with
digital zakat management in Shopee and
Tokopedia. These two leading e-commerce
platforms have embraced the fusion of
commerce and charity.

2. LITERATURE REVIEW

2.1 Digital Zakat Management

Digital Zakat management is a
paradigm shift in the traditional approach to
giving, enabled by technological
advancements. It offers online platforms for
collecting, distributing, and monitoring Zakat
contributions, providing increased efficiency,

transparency, and access to a wider audience.
This aligns with the broader trend of digital
transformation in societal practices, creating
new avenues for individuals to fulfill their
charitable obligations [2], [4], [11].

2.2 E-commerce Platforms and
Charitable Activities

The integration of charitable features
into e-commerce platforms has become an
important trend. Platforms such as Shopee
and Tokopedia have recognized the
importance of corporate social responsibility
and have incorporated functionality that
allows users to make charitable contributions
during their transactions. Literature in this
area explores the motivations behind such
integration, emphasizing the potential for
these platforms to serve as vehicles for social
impact and philanthropy. Understanding the
interaction between electronic commerce and
charitable activities provides a particularly
important context for analyzing the
management of digital zakat within these
platforms [12], [13].

2.3 Efficiency and Transparency in
Digital Zakat

Efficiency and transparency are key
considerations in zakat management, and
digitalization offers solutions to address these
issues. Digital platforms enable real-time
tracking of contributions, ensuring efficient
allocation of funds to the intended recipients
[14], [15]. Research indicates that digital zakat
management enhances accountability and
reduces administrative costs, leading to a
more efficient process [16]. However, the
implementation of digital zakat systems also
presents challenges. Limited human resources
and low acceptance of digital platforms
hinder the full utilization of these
technologies [5]. To overcome these obstacles,
strong encouragement from stakeholders,
such as muzakki, government, and digital
platform-based zakat institutions, is necessary
to inspire technological innovations that meet
the needs of the institutions [17]. Overall,
digital zakat management has the potential to
improve efficiency and transparency in the
collection and distribution of zakat funds,
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benefiting both the institutions and the
community [18].

2.4 User Experience and Satisfaction

The success of digital zakat
management relies on factors such as ease of
use, trust, and overall effectiveness of the
digital platform [19]. Factors that contribute to
user satisfaction include good governance,
accountability, effectiveness, and trust in
zakat institutions [2]. Additionally, the
integration of digital marketing strategies and
the use of customer relationship management
(CRM) functions can lead to excellent
collection rates [20]. To improve the digital
zakat management system and ensure a
positive donor experience, zakat stakeholders
must enhance trust, intensify education about
zakat, improve the quality of the online zakat
system, highlight the benefits of zakat online,
and optimize the use of social media for
digital zakat collection [21]. Implementing a
zakat-recording  application  that is
automatically synchronized across all user
interfaces can also aid in ensuring the
legitimacy of transactions and proper
distribution of zakat funds [4].

3. METHODS

3.1 Research Design

This study adopts a quantitative
research design to systematically analyze the
effectiveness and challenges of digital Zakat
management on Shopee and Tokopedia. The
quantitative approach allows for the
collection of numerical data, providing
statistical insights into user experiences and
perceptions. The study employs cross-
sectional data collection to capture a snapshot
of user sentiments at a specific point in time.

3.2 Population and Sample

The population of interest for this
research comprises users and stakeholders
engaged in Zakat transactions on Shopee and
Tokopedia. Given the expansive user bases of
these platforms, a sample size of 250
participants will be randomly selected for the
survey. The participants will be chosen to
ensure a diverse representation in terms of
demographics,  usage  patterns, and
geographical locations.

3.3 Data Collection

Data will be collected through an
online survey distributed to the selected
participants. The survey instrument will be
designed to gather information on wuser
satisfaction, perceived effectiveness of digital
Zakat management, and challenges faced
during the process. The survey will utilize a
combination of closed-ended and Likert scale
questions to quantify responses.

3.4 Survey Instrument

The  survey
encompass the following key sections:

a. Demographic Information: Gathering
details on participants' age, gender,
occupation, and geographic location.

b. Usage Exploring
participants' frequency of using
Shopee and Tokopedia for Zakat

instrument will

Patterns:

transactions.
c. Effectiveness of Digital Zakat
Management: Assessing user

perceptions regarding the efficiency,
transparency, and overall
effectiveness of the digital Zakat
management features on both
platforms.

d. User Satisfaction: Measuring the level
of satisfaction with the digital Zakat
management process on Shopee and

Tokopedia.
e. Challenges Faced: Identifying and
quantifying challenges users

encounter when utilizing digital

Zakat management features on the

platforms.

3.5 Data Analysis

Data analysis will be conducted using
the Statistical Package for the Social Sciences
(SPSS) software. The quantitative data
collected from the survey will be subjected to
various statistical analyses to derive
meaningful insights.

4. RESULTS AND DISCUSSION

4.1 Demographic Sample

The  demographic  profile  of
participants engaging in digital Zakat
transactions on Shopee and Tokopedia
reveals a diverse user base. Among the age
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distribution, 35% are aged 18-25, indicating a
strong presence among younger individuals.
The mid-range of the age spectrum is
represented by 28% of participants aged 26-
35, showcasing broad age diversity.
Additionally, 20% fall within the 36-45 age
bracket, highlighting the appeal of digital
Zakat management across different life
stages. Older users aged 46 and above also
actively participate, representing 12% of the
participants. The occupational diversity of
participants shows that 40% are professionals,
followed by 25% students, 18% entrepreneurs,
12% from the service industry, and 5% from
other professions. In terms of geographic
location, 55% of participants are from urban
areas, 30% from suburban areas, and 15%
from rural areas.

4.2 Usage Patterns

Understanding the usage patterns of
participants engaging in Zakat transactions
on Shopee and Tokopedia is crucial for
evaluating the frequency and consistency of
user interactions with digital Zakat
management features.

a. Occasional Users (once a month or
less): 45% - Nearly half of the
participants  engage in  Zakat
transactions occasionally, reflecting a
sizable portion of users who utilize
digital Zakat management features
infrequently.

b. Regular Users (2-4 times a month):
30% - A significant portion of
participants falls into the category of
regular users, indicating consistent
engagement with Zakat transactions
on a monthly basis.

c. Frequent Users (more than 4 times a
month): 25% - A quarter of the
participants are frequent users,
suggesting a dedicated segment that
actively incorporates digital Zakat
management into their regular
transactions.

The distribution of usage patterns
provides insights into the diverse ways in
which individuals integrate digital Zakat
transactions into their interactions on Shopee

and Tokopedia. The substantial

representation of occasional users, regular
users, and frequent users showcases the
adaptability of these platforms to users with
varying levels of engagement. This diversity
in usage patterns is indicative of the
platforms' accessibility and appeal to a broad
spectrum of wusers, aligning with the
principles of inclusivity in charitable
activities.

4.3 Effectiveness of Digital Zakat
Management

Examining the effectiveness of digital
Zakat management features on Shopee and
Tokopedia is crucial for understanding user
perceptions regarding transactional speed,
transparency in fund distribution, and overall
system efficiency. Participants were asked to
rate the transaction speed of digital Zakat
management features on a scale of 1 to 5, with
5 being highly effective. The high mean score
of 4.2 indicates that participants generally
perceive the transaction speed as efficient.
This positive evaluation suggests that users
appreciate the swift processing of Zakat
transactions on both Shopee and Tokopedia,
contributing to a seamless and time-effective
experience.

Participants provided ratings for the
transparency in fund distribution on a scale of
1 to 5, with 5 indicating high effectiveness.
While the mean score of 3.8 suggests a
positive evaluation, it indicates room for
improvement in enhancing transparency in
fund distribution. The discussion will delve
into potential areas of enhancement to
address user expectations and build trust in
the allocation of Zakat funds. Participants
assessed the overall system efficiency of
digital Zakat management features, providing
ratings on a scale of 1 to 5. The mean score of
4.0 suggests a high level of satisfaction with
the overall system efficiency. Users perceive
the digital Zakat management systems on
Shopee and Tokopedia as effective in
handling charitable transactions, showcasing
a positive user experience regarding overall
operational efficiency.

The results indicate a generally
positive  reception of digital Zakat
management features on both platforms, with
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users appreciating the efficiency of
transaction processing. However, the slightly
lower score for transparency in fund
distribution  highlights an area for
improvement. The discussion will explore
strategies for enhancing transparency, such as
clearer communication on fund allocation and
increased visibility into the impact of Zakat
contributions. Addressing these aspects can
contribute to an even more effective and user-
friendly digital Zakat management system on
Shopee and Tokopedia.

4.4 User Satisfaction

Understanding user satisfaction is
pivotal in assessing the overall success of
digital Zakat management on Shopee and
Tokopedia. Participants provided ratings for
their satisfaction levels on a Likert scale of 1 to
5, with 5 indicating high satisfaction.

The mean satisfaction score of 4.1
reflects a high level of contentment among
participants engaging in digital Zakat
transactions on Shopee and Tokopedia. This
positive evaluation suggests that users, on
average, are satisfied with the overall user
experience, including transaction processes,
interface design, and the impact of their
charitable contributions.

The robust mean satisfaction score
indicates that the majority of participants find
the digital Zakat management features on
Shopee and Tokopedia to be satisfactory. The
discussion will delve into specific aspects
contributing to this satisfaction, such as the
user interface, ease of navigation, and the
perceived impact of Zakat contributions.
Understanding these factors can provide
valuable insights for further optimizing user
satisfaction and ensuring a positive and
fulfilling experience for users engaged in
digital philanthropy on these platforms.

4.5 Challenges Faced

Participants were invited to identify
challenges encountered while utilizing digital
Zakat management features on Shopee and
Tokopedia. The survey responses revealed a
range of challenges, with participants
selecting one or more options from
predefined categories. The percentage

distribution of challenges reported is as
follows:

a. Technological Barriers: 30% - A
substantial portion of participants
identified technological barriers as a
challenge. This may include issues
related to platform compatibility,
device limitations, or difficulties
navigating  the  digital Zakat
management features.

b. Lack of Awareness: 25% - A quarter of
participants indicated a challenge
related to a lack of awareness. This
suggests that some users may face
difficulties in understanding or
discovering the digital Zakat
management options available on
Shopee and Tokopedia.

c. Data Security Concerns: 20% - A
notable percentage expressed
concerns about data security. Users
may be apprehensive about the
protection of their personal and
financial information during Zakat
transactions on these platforms.

d. Platform Integration Issues: 15% -
Some participants reported
challenges related to platform
integration. This may include
difficulties in seamlessly
incorporating Zakat transactions into
their overall usage of Shopee or
Tokopedia.

e.  Others: 10% - A smaller proportion of
participants highlighted challenges
not covered by the predefined
categories. These could include
specific issues or concerns unique to
individual users.

Understanding the challenges faced
by participants in digital Zakat management
platforms is crucial for optimizing the
platforms and providing user support. To
address technological barriers, initiatives
such as user education programs, clearer
guidance within the platforms, and improved
customer support for technical issues can be
implemented. Lack of awareness can be
tackled through awareness campaigns,
prominently  featuring  digital = Zakat
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management options during user
interactions, and incorporating educational
elements within the platforms. Data security
concerns can be alleviated by implementing
robust security measures, transparent
communication regarding data protection
policies, and user education on security
features. Platform integration issues can be
addressed by streamlining the integration of
Zakat transactions into the overall platform
experience, providing intuitive navigation,
and offering user-friendly interfaces. By
implementing these strategies, the challenges
faced by participants can be mitigated,
leading to a more seamless and user-friendly
digital Zakat management experience.

DISCUSSION

Shopee and Tokopedia are accessible
platforms for Zakat transactions,
accommodating  users  with  different
engagement frequencies [22]. This
accessibility is pivotal for reaching a broad
audience and encouraging consistent
participation in charitable activities [23].

While users commend the transaction
speed, there is notable room for improvement
in transparency in fund distribution. This
insight suggests a need for platforms to
enhance communication and visibility
regarding how Zakat funds are allocated to
engender trust among users [24], [25].

The high mean satisfaction score (4.1)
indicates an overall positive response from
users. Further analysis will explore the
specific aspects contributing to user
satisfaction, including the user interface, ease
of navigation, and the perceived impact of
contributions.  Identifying  technological
barriers as the primary challenge aligns with
existing literature. The discussion will explore
potential solutions, such as user education
initiatives and platform improvements, to
address these challenges and enhance the user
experience.

Implications for Digital Zakat
Management
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