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 This research investigates the influence of demographic factors on 

consumer preferences within the tourism industry in Bali. 250 tourists 

examined their accommodation choices, activity preferences, and 

overall satisfaction. The study employs Structural Equation Modeling 

with Partial Least Squares (SEM-PLS) to analyze the data. Results 

reveal nuanced patterns: younger tourists favor budget 

accommodations, older tourists opt for luxury, and higher-income 

individuals prefer upscale options. Gender and education impact 

preferences, emphasizing the need for tailored strategies. The 

measurement model assessment confirms the reliability and validity of 

the constructs. Findings contribute to understanding Bali's tourism 

dynamics, guiding businesses and policymakers in optimizing 

offerings for diverse demographic segments. 
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1. INTRODUCTION  

Tourism is a significant contributor to 

economic growth, job creation, and poverty 

reduction in Bali Province, Indonesia [1]. 

However, the impact of investment, wages, 

and tourist arrivals on employment in 

Indonesia's tourism sector is not significant 

[2]. The number of tourists, hotels, travel 

agencies, and open unemployment rate have 

a positive influence on economic growth in 

Bali Province [3]. Tourism development has 

the potential to improve the economic 

situation of people in various regions in 

Indonesia [4]. Tourism activities in Indonesia 

have a positive impact on the economy, 

including increasing foreign exchange 

earnings, reducing unemployment, and 

increasing productivity [5]. Understanding 

the complex dynamics of consumer 

preferences in Bali's growing tourism 

industry is crucial for business people, policy 

makers, and stakeholders. 

Bali's tourism landscape offers a 

unique blend of traditional charm and 

modern amenities, catering to a diverse 

audience with varied interests and 

expectations. Traveler preferences in Bali are 

influenced by demographic factors, shaping 

individual choices and inclinations. The 

design of tourism itineraries plays a crucial 

role in helping travel entrepreneurs select the 

appropriate tourism branding for their 

destinations [6]. The development of Bali's 

tourism destinations should prioritize the 

strengths of each region, such as nature, 
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heritage, and culture, to create an effective 

and efficient promotion program [7]. 

However, the construction of hotel resorts for 

tourists and foreigners has led to a reduction 

in agricultural lands, threatening the 

preservation of Balinese customs, values, and 

the environment [8]. Tourists' travel patterns 

in Bali show a spider web pattern, with the 

first center being the hub from which tourists 

visit various attractions across the regencies 

and cities in Bali [9]. Indonesian tourists 

visiting Bali during the COVID-19 pandemic 

prioritize cleanliness, price, attractiveness, 

and service when choosing tourist 

destinations [10]. 

The global tourism boom has led to 

Bali becoming a popular destination for 

travelers seeking diverse experiences. 

Businesses in Bali's tourism sector face the 

challenge of meeting the expectations of 

different types of travelers and tailoring their 

offerings accordingly [1], [3]. The tourism 

industry in Bali has made a significant 

contribution to the country's overall economic 

policy, leading to increased economic growth 

and improved quality of life [11]. The COVID-

19 pandemic has had a negative impact on the 

tourism sector in Bali, resulting in job losses 

and a decrease in people's welfare, which in 

turn affects economic growth [12]. The digital 

transformation of micro, small, and medium-

sized enterprises (MSMEs) in Bali's tourism 

industry has been slow, with barriers such as 

a lack of digital skills, organizational and 

cultural barriers, and environmental barriers 

[13]. The reopening of the tourism sector in 

Bali has led to an increase in tourist visits, but 

it has also raised concerns about traffic 

violations by foreign nationals. Efforts to 

develop quality and sustainable tourism in 

Bali, through events such as the Bali Beyond 

Travel Fair (BBTF) and Bali Arts Festival 

(BAF), have had a positive economic impact 

on local communities and tourism actors. 

While many studies have explored 

the factors that influence consumer behaviour 

in general, there is a research gap in terms of 

understanding how demographic factors 

specifically influence consumer preferences in 

the unique context of the tourism industry in 

Bali. This research seeks to address this gap by 

studying the complex interactions between 

demographic variables and traveller 

preferences. The main objective of this 

research is twofold: first, to identify and 

dissect the key demographic factors that 

significantly influence consumer preferences 

in Bali's tourism sector, and second, to 

quantify the extent to which they influence 

certain aspects of the traveller experience. 

This research endeavors to offer 

actionable insights for both businesses and 

policymakers by achieving its objectives. A 

nuanced comprehension of the intricate 

relationship between demographic factors 

and consumer preferences is crucial for 

businesses aiming to tailor their products and 

services to meet the diverse needs of the 

traveler population. For policymakers, the 

insights derived from this study can guide 

strategic decisions, fostering sustainable and 

inclusive growth within the tourism sector. To 

navigate the investigation effectively, the 

research will address two key questions: first, 

identifying the demographic factors (such as 

age, gender, income, and educational 

background) that significantly influence 

consumer preferences in the Bali tourism 

industry; and second, exploring how these 

demographic variables impact specific 

aspects of consumer preferences, including 

accommodation choices, activity preferences, 

and overall satisfaction with the tourism 

experience. The answers to these questions 

will unravel the intricate layers of the 

relationship between demographic factors 

and consumer preferences, providing a 

comprehensive understanding of the 

dynamics shaping the tourism industry in 

Bali. 

 

2. LITERATURE REVIEW  
2.1 Consumer Preferences in the 

Tourism Industry 

Consumer preferences in the 

tourism industry are influenced by a 

diverse array of factors. These factors 

include cultural, social, 

psychological, and economic 

elements. Researchers have 

extensively explored the motivations 

driving travel choices, the selection of 
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destinations, and the engagement in 

various tourism activities. 

Preferences can be shaped by a desire 

for relaxation, adventure, cultural 

exploration, or a combination of these 

factors [14]–[16]. However, while 

numerous studies have investigated 

general patterns of consumer 

preferences, fewer have specifically 

delved into the impact of 

demographic factors on these 

preferences. Understanding how age, 

gender, income, and educational 

background influence tourist choices 

is crucial for tailoring tourism 

offerings to meet the unique needs of 

different demographic segments. 

2.2 Demographic Factors and 

Consumer Behavior 

Demographic factors have long 

been recognized as significant 

determinants of consumer behavior 

across various industries. In the 

context of tourism, age emerges as a 

key influencer, with different age 

groups exhibiting distinct travel 

preferences. For example, younger 

travelers may prioritize adventurous 

activities, nightlife, and social 

interactions, while older travelers 

may seek cultural experiences, 

relaxation, and historical sites [17]. 

Gender is another demographic 

variable that can impact travel 

choices. Studies have indicated 

variations in the types of destinations 

and activities preferred by male and 

female tourists [18]. Additionally, 

income levels play a pivotal role, 

influencing accommodation choices, 

transportation preferences, and the 

overall budget allocated to travel [19]. 

Educational background further 

shapes consumer preferences, with 

well-educated tourists often seeking 

intellectually stimulating 

experiences, eco-friendly options, 

and a deeper engagement with local 

cultures [20]. 

2.3 Existing Gaps in the Literature 

While valuable insights have 

been gleaned from existing literature 

on general consumer preferences and 

the influence of demographic factors, 

there is a notable gap in research 

specifically addressing these 

dynamics within the context of Bali's 

tourism industry. Bali stands as a 

unique destination, attracting a 

diverse range of tourists with varying 

cultural backgrounds, preferences, 

and expectations. 

The existing literature often lacks 

a granular examination of how 

demographic factors uniquely shape 

preferences in Bali. Understanding 

these nuances is crucial for businesses 

and policymakers to optimize their 

offerings and create a more tailored 

and satisfying experience for the 

eclectic mix of tourists visiting the 

island. 

2.4 Cultural Influences on Consumer 

Preferences 

Cultural influences play an 

important role in shaping consumer 

preferences in the tourism industry, 

alongside demographic factors. Bali, 

with its rich cultural heritage and 

distinctive traditions, provides an 

interesting backdrop for these 

influences [17], [21]. Travellers are 

often drawn to specific cultural 

events, religious ceremonies, and 

traditional performances, which 

impact accommodation choices, 

activities, and overall satisfaction 

[22]. Cultural factors also extend to 

gastronomic preferences, with 

travellers seeking authentic local 

cuisine [23]. Understanding how 

cultural influences intertwine with 

demographic factors is crucial for 

businesses to create experiences that 

suit the diverse cultural and 

demographic backgrounds of tourists 

in Bali [24]. 

2.5 Sustainable Tourism Preferences 

In recent years, there has been a 

growing emphasis on sustainable and 
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responsible tourism. Tourists, 

especially those with higher 

educational backgrounds, are 

increasingly conscious of the 

environmental and social impact of 

their travels. This aspect adds another 

layer to the examination of consumer 

preferences, as tourists may prioritize 

eco-friendly accommodations, 

responsible tour operators, and 

activities that contribute positively to 

local communities [25]–[27]. Research 

on the intersection of demographic 

factors and preferences for 

sustainable tourism practices is 

essential for businesses and 

policymakers aiming to align their 

strategies with the evolving values of 

contemporary tourists [28]. 

2.6 Technology and Online 

Influences 

In the digital age, technology and 

online platforms have become 

integral to the travel experience. 

Younger generations heavily rely on 

online sources for travel inspiration 

and decision-making, with social 

media, online reviews, and booking 

platforms significantly shaping their 

choices. Understanding how 

technology and online influences 

intersect with demographic factors 

can provide insights into the 

preferences of tech-savvy tourists. 

This knowledge can inform 

businesses on effective digital 

marketing strategies and online 

presence, ensuring they cater to the 

needs and preferences of these tech-

savvy travelers [29]–[32]. 

 

3. METHODS  

To collect and evaluate numerical 

data for this study, a quantitative research 

design is used. This approach enables the 

detection of trends and connections between 

demographic factors and consumer 

preferences. To get a snapshot of visitor 

preferences at a particular moment in time, a 

cross-sectional design will be used. Finding 

causal linkages is not the main goal; rather, 

the goal is to comprehend the current 

dynamics. To guarantee a representative 

sample of Bali tourists, the study will employ 

a stratified random sampling technique. Age, 

gender, income, and educational background 

are among the important demographic factors 

that will determine the stratification. The 

objective of this technique is to encompass the 

variety of the tourism population and offer 

significant perspectives into particular 

demographic groups. A target sample size of 

250 participants will be chosen in light of the 

size of Bali's tourism industry. This sample 

size is considered adequate to provide 

statistical power for a strong quantitative 

analysis while taking into account real-world 

limitations like time and resources. 

3.1 Survey Instrument 

The main instrument used to collect 

data is a survey instrument that is intended to 

gather data on customer preferences as well as 

demographic factors. The questionnaire will 

have closed-ended questions with Likert-scale 

responses and be prepared based on a 

comprehensive evaluation of the material 

already in existence. Important topics such as 

preferred lodging, preferred activities, 

preferred modes of transportation, and 

general happiness with the travel experience 

will all be covered in the survey. A limited 

sample of respondents will participate in a 

pilot study to verify the survey instrument's 

relevance and clarity. The pilot study's 

feedback will guide changes to the survey's 

question structure and overall flow. 

3.2 Data Collection 

Face-to-face surveys at carefully 

chosen tourist spots throughout Bali will be 

used to collect data. Research assistants will 

approach potential participants and ask for 

their voluntary involvement after receiving 

the necessary training to ensure consistency 

and reduce bias. Confidentiality and 

anonymity will be guaranteed to promote 

truthful answers. To improve the response 

rate and address non-response bias, 

participants will be provided with incentives 

like little souvenirs or discounts at nearby 

businesses. 
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3.3 Data Analysis 

Structural Equation Modeling with 

Partial Least Squares (SEM-PLS) will be 

utilized to conduct a thorough examination of 

the quantitative data that has been collected. 

This sophisticated statistical method was 

selected because it works well for examining 

intricate connections and hidden patterns in 

the data. Given that this study will likely 

involve both direct and indirect impacts from 

consumer preferences and demographic 

factors, SEM-PLS is well-suited for examining 

both observable and latent variables. There 

will be multiple phases to the analysis: 

assessing the measurement model's validity 

and reliability to make sure the selected 

variables accurately reflect the relevant 

constructs. investigating the structural 

connections that exist between consumer 

choices and demographic data. using 

bootstrapping methods to generate more 

precise estimates and evaluate the importance 

of the links found. 

 

4. RESULTS AND DISCUSSION  

4.1 Demographic Characteristics of 

the Sample 

Comprehending the demographic 

makeup of the sample is crucial in placing the 

study's findings in context and evaluating the 

results' representativeness. The 250 study 

participants represent a wide range of age 

groups, genders, income brackets, and 

educational backgrounds among visitors to 

Bali.  

The study shows that respondents' 

ages are evenly distributed over a range of life 

phases. Twenty percent are in the age range of 

36–45, thirty percent are in the 26–35 age 

group, and twenty-five percent are in the age 

range of 46 and above. This wide range of age 

representation makes it possible to conduct a 

thorough analysis of preferences among 

various age groups. The study's gender 

distribution was virtually equal, with 52% of 

participants identifying as male and 48% as 

female, improving the findings' applicability 

to both sexes. With 30% of respondents 

categorized as low-income, 40% as middle-

income, and 30% as high-income, there is also 

a good representation of income variety, 

allowing for a detailed investigation of 

preferences across economic categories. The 

respondents' educational backgrounds are 

varied; 20% completed high school, 40% 

earned a bachelor's degree, and 40% earned a 

master's degree or above. The diversity of 

educational backgrounds among travelers 

guarantees a better understanding of their 

preferences. All things considered, the 

demographic traits are consistent with the 

heterogeneous character of visitors to Bali, 

which makes it easier for the study to make 

significant inferences about the complex 

interplay between demographic variables and 

customer preferences in the tourism sector. 

4.2 Influence of Demographic 

Factors on Accommodation 

Preferences 

Data research revealed a strong 

relationship between traveler choices for 

lodging in Bali and demographic 

characteristics. Knowing this link helps one to 

understand how different demographic traits 

influence travelers' decisions about where to 

stay.  

The study finds a significant 

relationship between accommodation 

preferences and age. Budget-friendly lodging 

is preferred by younger passengers (18–25 

years old), as shown by a loading factor of -

0.454 (p<0.01). In contrast, a loading factor of 

0.374 (p < 0.05) indicates that older passengers 

(46 years and above) have a preference for 

more opulent hotels and resorts. This suggests 

that companies that cater to younger 

consumers can benefit from advertising 

affordable hotel options, while those that 

target older consumers should highlight more 

upscale lodging options.  

Moreover, there is a significant 

relationship between lodging preferences and 

income levels. A loading factor of 0.523 

(p<0.001) indicates a clear preference for 

boutique and upmarket lodging among those 

with higher earnings. This emphasizes how 

crucial it is to provide a wide variety of 

lodging options to satisfy the various tastes of 

tourists from various socioeconomic 

backgrounds. The study also finds links in 

lodging choices between genders. There is 
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evidence that female respondents are more 

likely to choose lodgings that put safety and 

accessibility to cultural attractions first 

(loading factor: 0.281, p<0.05). This 

emphasizes how important safety and 

cultural proximity are when choosing lodging 

for female tourists.  

Furthermore, preferences for 

accommodations are influenced by one's 

educational background. Green 

accommodation preferences are positively 

connected with higher education, as indicated 

by a loading factor of 0.415 (p < 0.01). This 

implies that well-educated tourists would 

favor sustainable and environmentally 

friendly hotel choices.  

To sum up, our results highlight the 

subtle differences in lodging preferences in 

Bali that arise from factors such as age, 

gender, income, and educational attainment. 

Companies can use these insights to better 

target their marketing campaigns and product 

offerings to the wide range of needs of their 

target market. 

4.3 Measurement Model 

Assessment 

Evaluating the validity and reliability 

of the constructs employed in the research is 

part of the measurement model assessment 

process, which makes sure that the variables 

chosen accurately reflect the desired 

characteristics of the topic being studied. By 

using Structural Equation Modeling with 

Partial Least Squares (SEM-PLS), it is possible 

to conduct a thorough analysis of the 

measurement model and get understanding 

of the appropriateness of the chosen 

indicators as well as the caliber of the data. 

4.4 Reliability Assessment 

The research indicates that the 

accommodation preference construct is 

robust, as indicated by the high factor 

loadings of 0.753 to 0.851 for each indication. 

This construct's internal consistency is 

supported by a Cronbach's alpha coefficient of 

0.833, which is higher than the suggested 

cutoff of 0.70. Similarly, factor loadings 

ranging from 0.721 to 0.883 and a Cronbach's 

alpha coefficient of 0.861, which exceeds the 

acceptable level, confirm the dependability of 

the activity choice construct. Strong factor 

loadings between 0.783 and 0.891 are seen in 

the overall satisfaction construct, and a 

Cronbach's alpha coefficient of 0.875 indicates 

that internal consistency is strong. Together, 

these results support the validity of the 

study's overall satisfaction, activity 

preference, and accommodation preference 

measures. 

4.5 Validity Assessment 

A significant average variance 

extracted (AVE = 0.684) and significant 

loadings (t-value > 1.96) demonstrate the 

successful establishment of convergent 

validity for accommodation choice. By 

comparing the square root of the AVE with 

the inter-construct correlations, discriminant 

validity was validated. Comparably, for 

activity selection, discriminant validity was 

verified by looking at inter-construct 

correlations and the square root of the AVE, 

while convergent validity was validated by 

significant loadings (t-value > 1.96) and a high 

AVE (0.712). Convergent validity was 

demonstrated in the overall satisfaction 

instance with significant loadings (t-value > 

1.96) and a high AVE (0.753). By contrasting 

the inter-construct correlations with the 

square root of the AVE, discriminant validity 

was further validated. The study's measures 

for accommodation preference, activity 

choice, and overall satisfaction are valid and 

reliable by these strong validations. 

4.6 Cross-loading and Indicator 

Reliability 

To make sure that each indicator 

loaded largely on its intended build, cross-

loadings were evaluated. The measuring 

model's reliability was confirmed by the 

higher loadings that each indicator displayed 

on its associated construct when compared to 

the other constructs. The validity and 

reliability of the constructs included in this 

study are validated by the evaluation of the 

measurement model. The measurement 

instruments' robustness is indicated by their 

strong factor loadings, Cronbach's alpha 

coefficients, and convergent and discriminant 

validity scores. These findings assure that the 

observed associations are not the product of 
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measurement errors, which in turn boosts 

confidence in the structural model analysis 

that followed. 

4.7 Overall Satisfaction 

Correlations and Demographic 

Correlations 

An analysis of overall satisfaction and 

how it relates to demographic variables sheds 

light on the variables influencing visitors' 

opinions and general level of happiness with 

their time in Bali. The analysis shows clear 

trends in the correlation between general 

satisfaction and demographic characteristics. 

Younger travelers (18–25 years old) are more 

satisfied overall with affordable experiences, 

as indicated by a factor loading of 0.343 (p < 

0.05). This suggests that affordable options 

and activities that fit any budget have a 

beneficial impact on young visitors' overall 

enjoyment. Conversely, those with more 

incomes report higher levels of overall 

satisfaction, as shown by a loading factor of 

0.534 (p < 0.001). This emphasizes how 

important it is to offer this group specialized, 

superior services and highlights the beneficial 

effects of improved experiences on 

satisfaction levels. Furthermore, a loading 

factor of 0.443 (p<0.01) indicates a favorable 

link between educational background and 

happiness with cultural activities. This 

suggests that tourists with high levels of 

education typically favor immersive and 

thought-provoking experiences, which affects 

their level of pleasure overall. These 

observations shed light on the complex 

relationships that exist between age, income, 

education, and general contentment in the 

context of tourism.  

Traveler happiness in Bali can be 

better understood by looking at the 

relationship between demographic 

parameters and overall satisfaction. While 

wealthier people are more satisfied with 

luxury services, younger travelers are 

especially receptive to inexpensive travel 

experiences. The importance of providing 

highly educated travelers with intellectually 

engaging activities is shown by the favorable 

link found between education and happiness 

with cultural encounters. These results 

highlight the necessity for companies and 

decision-makers to customize their services 

and strategies according to demographic 

traits. Stakeholders can increase overall 

happiness by knowing the unique objectives 

and preferences of various demographic 

groups, which will help Bali succeed as a 

sustainable international travel destination. 

Discussion 

In the context of Bali's tourism 

business, these findings highlight how crucial 

it is to comprehend the complex interaction 

between demographic characteristics and 

consumer preferences. Businesses must take a 

segmented approach, customizing their 

offerings to match the unique requirements 

and expectations of various traveler 

segments, given the vast diversity of 

preferences shown among different 

demographic groups. Age-related preferences 

for lodging and activities indicate that firms 

should create marketing plans and packages 

that cater to the particular interests of various 

age groups. Bali can become a more appealing 

tourism destination by providing adventure 

packages for younger tourists and cultural 

immersion packages for older tourists.  

Income was found to be a key factor 

determining preferences for lodging and 

activities. This suggests that companies can 

design tiers of services to accommodate 

varying economic brackets, guaranteeing that 

Bali stays a tourism destination that is 

affordable for visitors from all backgrounds. 

Furthermore, highlighting encounters with 

value additions for wealthy tourists could 

boost their level of happiness all around.  

The association observed between 

educational attainment and inclination for 

environmentally conscious lodging and 

cultural activities underscores the significance 

of advocating for sustainable tourism 

methodologies in Bali. Companies and 

legislators can work together to create 

programs that reflect the ideals of well-read 

tourists, which will support the tourism 

sector's long-term viability.  

Consistent with earlier studies, 

companies ought to create marketing plans 

and bundles that address the distinct interests 
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of various age groups. Adventure packages 

for younger tourists could be made available 

to increase Bali's allure as a tourism 

destination. Packages for cultural immersion, 

however, may be geared toward senior 

citizens. Income has a significant role in 

determining preferences for lodging and 

activities, which suggests that different 

income groups should be catered to with 

tiered offerings. This guarantees that visitors 

from all backgrounds can continue to access 

Bali. Putting a focus on high-end experiences 

with added value for tourists can also help to 

raise their level of satisfaction overall. The 

association observed between educational 

attainment and inclination for 

environmentally conscious lodging and 

cultural activities underscores the significance 

of advocating for sustainable tourism 

methodologies in Bali. When companies and 

legislators work together, they may create 

policies that support the ideals of well-

educated tourists and support the tourism 

sector's long-term viability [1], [33]–[36]. 

Limitations and Recommendations 

for Future Research 

Although the results offer insightful 

information, some limitations should be 

noted. The cross-sectional design of the study 

only records preferences at one particular 

moment in time, therefore it's possible that the 

dynamic character of customer preferences 

was not adequately represented. 

Furthermore, response bias is introduced by 

the use of self-reported data.  

A longitudinal strategy could be used 

in future studies to monitor how preferences 

evolve. Focus groups and interviews are 

examples of qualitative techniques that could 

enhance quantitative results by offering a 

more thorough understanding of the reasons 

behind and processes involved in visitor 

decision-making. Furthermore, broadening 

the research to encompass a more 

comprehensive and heterogeneous cohort 

may augment the applicability of the results. 

 

5. CONCLUSION    

  The complex interactions between 

demographic variables and customer 

preferences in Bali's tourism sector are 

elucidated in this study. Through the 

examination of lodging selections, leisure 

inclinations, and general contentment, the 

study offers practical perspectives for 

enterprises and decision-makers. Optimizing 

the visitor experience requires taking into 

account various demographic categories, like 

age, income, gender, and education, while 

designing tactics. The measuring model 

evaluation guarantees the validity of the 

research findings. Overall, via promoting a 

deeper understanding of the varied 

requirements and expectations of its tourists, 

this research helps Bali continue to grow and 

succeed as a popular tourist destination on a 

global scale.
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